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This is the route travelled by pilgrims
from around the world to reach the
city of Santiago de Compostela, where
the relics of the apostle St. James the
Greater are venerated.

The network of routes of the Way of
St. James includes itineraries and
locations that make up an asset, a part
of our heritage and a symbol which
remained alive for centuries.



In the 11th, 12th and 13th centuries, the influx of pilgrims
intensifies thanks to:

• Organizational efforts by the monarchs establishing routes in
areas where there were previously none, building bridges
over rivers, financing the construction of churches and
cathedrals, donations to monasteries and the development
of new burgs along the route.

• The religious community at Cluny promotes the pilgrimage
to Santiago.

Both institutions develop the practice
of hospitality along the route by
building hospitals to attend to the
spiritual, material and health needs
of pilgrims.



• In	the 14th	century,	the Camino experiences a	serious crisis as	a	
result of:

• The	wars of religion in	Germany and	France,	which reduce	
pilgrim traffic to	Santiago.

• The	emergence of Protestantism,	with Luther dissuading
followers from making the journey to	the Apostle's tomb.

• This results in	the closing of Spain's borders
during the reign of Philip II.

• The	activities of the Spanish Inquisition.

In the 15th century, jubilee years are declared at
Santiago de Compostela whenever the 25th of July falls on a
Sunday. This always occurs in intervals of 6, 5, 6 and 11 years.
Pilgrims receive a plenary indulgence any day of that year.



• The two Jacobean holy years, 1976 and 1982, are marked by the
change in political regime and the building of a decentralized
democratic state.

• The high point for the Way of St. James is the visit of Pope John
Paul II in 1982.

• The pontiff issues a call for Europe to come together spiritually,
citing the Way of St. James as an example.

• In 1989, he returns to Santiago to preside over International
Youth Day.

• The	two visits are	decisive
for	the definitive promotion of
Compostela	as	an	international
religious destination.



In	1985,	Santiago	was listed as	a	
UNESCO	World Heritage Site.

The French Route and the Northern
Routes (Primitive Route,	Coastal Route,	
Liébana Route and Basque Country-La
Rioja Inland Route)	have also been	on the
World Heritage List since 1993	and July
2015.

The	Council of Europe named the
Way of St.	James the First
European Cultural	Route in	1987.	
And	in	2004,	it	was listed as	a	Great
European Cultural	Route.



Xacobeo	1993

l A brand is created, with its own logo and mascot: the Pelegrín.

l Expenditure on Xacobeo 93 activities is some 120 million euros,
the largest single portion of which went to infrastructure,
followed by cultural and socio-economic stimulus by the
different municipalities along the Camino.



Xacobeo is declared an event of exceptional public interest for the
purpose of obtaining tax benefits.
Aims:
• Environmental improvements: the physical routes of the

Camino, scenic areas, repopulation with native species.
• Looking after the cultural heritage of the Camino: monasteries,

churches, traditional structures. General improvements to the
five Galician cathedrals.

• Promotion of heritage through cultural events of different
types: themed exhibitions, scientific meetings, cultural
gatherings, etc. Performances of all kinds in different Galician
cities. with such performers as The Rolling Stones, Sting, Mike
Oldfield, The Corrs and Eric Clapton.



Key	Features



• REGULATION

The	Parliament of Galicia	passed Law 3/1996,	on	protection of the
routes of the Way of St.	James,	which establishes specific regulations
for	the Way of St.	James and	declares	the French Route an	asset of
interest in	the category of historical territory and	protects the rest of
the routes in	Galicia	as	listed assets.	

– Establishing the rules	of use	for	the network of hostels
envisaged in	the Plan	Xacobeo.

– Regulating the procedure for	listing certain activities and	
projects as	of interest for	the promotion of the Way of St.	James.

– Decree 169/1994,	creating the International Committee of
Experts on	the Way of St.	James,	



Map	of Pilgrimage Routes in	Europe





• Signposting of routes with:	

– The	yellow arrow:	now one of the most internationally-
recognized symbols of the Way of St.	James,	along with the
vieira or	scallop shell.

– It	was created in	1984	on	the initiative of O	Cebreiro	priest.	
Today the yellow arrow appears against a	blue background
on	vertical	signs,	identifying the Camino as	a	European
Cultural	Route.



English	Route
Primitive	Route.	Ponte	Ferreiro.	Palas	de	
Rei



• Demarcation,	restoration and	signposting of the routes of the
Camino as	an	essential part of the pilgrimage phenomenon.	
This work began in	the late	1990s	and	early 2000s	with the
recovery of sections of the Camino and	bridge preservation.





• The	practice of hospitality is	an	essential value of the Way of
St.	James.	Since the Middle Ages,	it	has	been	considered a	
crucial	part of the pilgrimage to	Santiago.

• One	of the most iconic elements is	the Royal Hospital	built
between 1501	and	1511,	to	lodge,	care for	and	protect
pilgrims.	This activity continued until the 18th	century.	

• It	was then converted into a	luxury hotel,	under the name
Hostal	de	los	Reyes Católicos,	opening its doors on	24	July of
the 1954	Holy Year.



• Galicia's hospitality infrastructure has	been	reinforced with
the network of 70	public hostels along the routes in	Galicia	
created by the Xunta	de	Galicia,	with capacity for	3,920	
pilgrims.

• They are	located in	old restored homes,	refurbished rural	
schools and	renovated historic buildings,	as	well as	newly-
built hostels.





Exhibition:	Compostela	and	Europe.	The	History	of	
Diego	Gelmírez.	Paris





• The	first Friends of Santiago	de	Compostela	association was
founded in	Paris on	25	July 1950.

• The	Confraternity of Saint James was set	up	in	England in	1983.	



• This sowed the seeds of a	phenomenon that would spread
throughout Europe and	in	the 21st	century,	to	the rest of the world.

Germany	 19 Spain 151 Norway 1

Argentina 1 United	States 1 Poland 3

Australia 1 Philippines 1 Portugal 11

Austria	 3 Finland	 1 Puerto	Rico 1

Belgium 2 France	 65 United	Kingdom 1

Brazil	 28 Netherlands 1 Czech	Republic 1

Canada 3 Hungary 1 South	Africa 1

South	Korea 2 Ireland 1 Sweden 1

Croatia 1 Italy 9 Switzerland 5

Denmark 1 Japan 1 Uruguay 1

Slovakia 2 Lithuania 1

Slovenia 1 Luxembourg 1 TOTAL				324



• Information and	support for	pilgrims,	travellers and	any other
person or	entity with an	interest in	the Way of St.	James.

• Creation of the 'hostel volunteer' position and	organization of
training courses for	people interested in	serving as	hostel
volunteers.

• Restoration of the routes of the Way of St.	James and	signposting
using the symbols of the Camino:	yellow arrow,	scallop shell,	etc.

• Historical and	cultural	studies,	research and	publications on	the
Camino and	its surrounding area.

• Promotion of a	wide range of cultural	activities,	conferences,	
congresses,	trips and	pilgrimages in	collaboration with the
associations.

• The	International Committee of Experts on	the Way of St.	James,	
made up	of researchers from Spain,	Germany,	France,	Italy,	England
and	Portugal,	with ties to	the world of the Camino and	the pilgrim
associations.

FUNCTIONS



• In	1991,	the Xunta	de	Galicia	creates the public sector	firm
S.A.	de	Xestión	do	Plan	Xacobeo,	on	the occasion of the 1993	
Compostela	Holy Year.

• Its purpose is	to	promote tourism and	culture,	provide	
services for	the Way of St.	James,	manage the network of
public hostels,	and	reclaim the cultural	heritage of the routes
and	architectural and	artistic elements.	It	also develops an	
extensive cultural	promotion programme,	which is	stepped up	
to	coincide	with holy year celebrations.

• The	Xacobeo	93 Plan	is	drawn up	to	harmonize the efforts of
political,	civil	and	ecclesiastical bodies with the aim of
boosting the physical,	cultural	and	economic resurgence of
the Way of St.	James.



Camino	Figures



COMPOSTELATo obtain the Compostela, pilgrims
must:

- Do the pilgrimage for religious or
spiritual reasons, or at least a desire
for inner exploration.

- Complete the last 100 km on foot or
horseback, or the last 200 km by
bicycle.

- The Distance Certificate issued by
the Santiago Cathedral Chapter
certifies the number of kilometres
travelled, regardless of the starting
point for the pilgrimage.

2016

277.854 pilgrims obtained
Compostela



P PAÍS Nº	PEREGRINOS PESO	(%)
1 Italy 23.944 15,6%
2 Germany 21.220 13,8%
3 USA 15.236 9,9%
4 Portugal 13.245 8,6%
5 France 8.868 5,8%
6 Ireland 6.537 4,3%
7 United	Kingdom 6.050 3,9%
8 Korea 4.534 3,0%
9 Australia 4.441 2,9%
10 Brasil 4.365 2,8%
11 Canada 4.354 2,8%
12 Poland 3.919 2,6%
13 Netherlands 3.656 2,4%

Key Foreign Markets 2016
(Nº	of Compostelas.	Pilgrim's Office)
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ESPAÑOIS

Seasonal Variation SPANISH	
Pilgrims 2014–16
(No.	of Compostelas.	Pilgrim's Office)
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ESTRANX.

Seasonal Variation FOREIGN	
Pilgrims 2014–16
(No.	of Compostelas.	Pilgrim's Office)
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Camiño Francés

Camiño Portugués

Camiño do Norte

Vía da Prata

Camiño Primitivo

Camiño Inglés

Outros

RUTA Nº	
PEREGRINOS

French	Route 176.075

Portuguese	Route 49.538

Northern	Route 17.289

Primitive	Route 12.089

English	Route 9.703

Vía de	la	Plata 9.067

Other routes 4.093

Weight of different routes to	
Santiago	2016

(Nº	de	Compostelas.	Pilgrim's Office)
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2016

(No.	of Compostelas.	Pilgrim's Office)



59%
52%

41%
48%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

2006 2016
Muller

Home

Gender	of	Pilgrims.	Years	
2006;2016

(No.	of	Compostelas.	Pilgrim's	Office)



18%

40%

35%

7%

Menos de 25 De 25 a 44 De 45 a 64 Máis de 64

Age	of	Pilgrims
(Camino	Observatory	2007–09)
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Level	of	Education
(Camino	Observatory	2007–09)



• Consider the Camino to	be	
unique,	appealing and

interesting
84.4%

• Would recommend this
experience to	others93.2%

• Would	repeat	the	experience79.8%

Assessment	of	the	Camino
(Camino	Observatory	2007–09)
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DEMAND AND OCCUPANCY RATES 
FOR ACCOMMODATION ON THE 
FRENCH ROUTE 2013 2014 2015 2016 Change 

2016/15

OVERNIGHT TRAVELLERS 294.577 337.677 383.071 362.525 -5,4%

SPANISH 144.386 159.538 180.986 156.448 -13,6%

FOREIGN 150.192 178.139 202.086 206.077 2,0%

NIGHTS 314.060 356.581 405.458 384.677 -5,1%

AVERAGE STAY 1,07 1,06 1,06 1,06 0,3%

OCCUPANCY RATE (%) 32,0% 32,6% 36,7% 36,8% 0,1

Demand	for	Tourist	
Accommodation	on	the	French	

Route,	2013–16
(National	Statistics	Institute)
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MASTER AND STRATEGIC PLAN
OF THE WAY OF ST. JAMES

IN GALICIA 2015-2021
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